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2018 TECHNOLOGY TRENDS:
THE INTERSECTION OF HUMANITY
AND TECHNOLOGY

Over nearly the past decade robust technologies have been developed
with the intent to improve the way communication happens. 2018 marks
the year technology and humanity come together, work together, and
create completely new streams of opportunity for brands and consumers
alike. This report outlines five technologies harnessing humanness that will
shape brand and human behavior.

hifp: /fow-meccann.com/en/index. him!
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1. ARTIFICIAL INTELLIGENCE IS A NEW BREED

The recent acceleration in artificial intelligence (Ai) has made it a hot topic in
boardrooms, governments and the media. Still in its infancy, everyone seems to have a
different view of what Ai is. We're here to shed a bit of light on the subject...

ARTIFICIAL INTELLIGENCE 101:

The theory and development of computer systems able to perform tasks that normally
require human intelligence, such as visual perception, speech recognition, decision-
making and translation between languages. Even in its infancy, Ai has a long and
constantly evolving history. Today, we have created a world where software applications
are understanding and anticipating what we want to do — and in the future, how to do it
for us.

From Facebook applying Ai to rid its platform of toxicity, to scientists leveraging data
from voice detection software — like Alexa and Siri — to uncover noise signals that detect
earthquakes and tremors, and public safety services utilizing Ai to analyze live footage
in real time with no humans necessary, it’s clear that Ai is here to stay. But with all these
new possibilities there are an equal amount of concerns. Do these gadgets and services
really behave as advertised? How will they evolve in the years ahead? How quickly will
they overhaul the way we live and change the way we do business?

TAKE AWAYS:

1. As consumers become comfortable with Ai, this technology will be a critical touchpoint
for consumers. Companies will need to develop services supported with Ai technology to
evolve into “smart brands”.

2. Brands will differentiate themselves by personalizing their advertising, products, and
services for their individual users.

3. Machine learning algorithms will allow us to detect new patterns from complex client
data, to draw insights and predict future products and services.

SOURCES:

* https://www.theverge.com/2018/2/14/17011396/ai-earthquake-detection-oklahoma-neural-network
* https://www.theverge.com/2018/1/23/16907238/artificial-intelligence-surveillance-cameras-security
* https://www.nytimes.com/2018/02/12/technology/arti cial-intelligence-new-work-summit.html

http://cw-mccann.com/en/index.html
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2. LISTEN UP: THE POWER OF VOICE TECHNOLOGY

[+'2 hard to irmagine stepping inta any home today that is nat equipped with at least

one device thot you can "talk” to. |t started with Amozon Echo, then Google Haome

rmade o wave, and now Apple haos [cined the party with their new HormePod, Even cable
companies have voice activated remates that ollow you to nome g show, network or even
recite lines frorm a movie and it will instantaneously appear an the screen. Mow some
vehicles are equipped with Armazon Alexa, ollowing its cccupants to shop, search and
cantrol smart home devices during their comimutes.

The number of Americans using a voice assistant device s forecasted to grow 129% to
36 rmillicn in 2018 (eMarketer), The $800 million-dollar voice technaolagy industryis a
wvirtually untopped market where brands are just beginning 1o step into homes ond ears
of millions. By 2020, it is expected that more than 21 million smart speakers will be in
hormes ocroes the United States, and 50% of all searches will be conducted by voice.

TAKE AWAYS:

1. Waice activation simplifies the lives of consumers, giving an open invitation for brands
to leverage the technol ogy and platforms to create meaningful experiences in the haorne.

2. Utilize vaoice technology to turn your brand tone of voice into a voice.

3. Brands should consider how to integrate customer services, brand communi cations
carmimerce in voice technalagy

SOURCES:

* bt e adweek. comddigital/ 3-ways-voice-ai-will-dhongethe-way-we-shop-in-201 87
* hHp s Srmedia ford, cormfcortertford rnediafne’ usfennews/ 2017 /07 7047 ol exo- car-ford -armoz on-shop-

zeardh-harne. bl
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3. BLOCKCHAIN - THE FUTURE OF
DIGITAL COMMUNICATION

Cher the past couple years, # seemed as though every ime we turned around ancther
mazsive corporation had been hacked. Fersonal information and identities had been
stalen for hundreds of thousands of people. In 2078 we're sesing hacking technaology
being legitimized through blockehain and BEleT. the future of global communications and

infrastructures,
BLOCKCHAIN 101:

EBlockchain iz a communication ledger and brainchild of Satcshi M akameoto, the unknown
sole indvidual or group of hackers credited with the creation of the word's first

cryptocurrency, Bifcoin. This digital curmeney was created wath one simple geal 1n mind -
a safe, secure and imely transfer of funds from one location to the ned wath httle to no
fees or transaction rates. As with any new technology or product, the nee in populanty
was inevitable and quickly spaowned a slew of “alt-coins” that too created vemione of
blockehain with greater goals in mind.

Simply stated, Blockchain iz a decertralized netweork of computing nedes that securaly
traneparently and instantaneoushy connects information between devices and people.
Every transact on iz publically wisible, but the identity of those making each transaction
remain prvate. The future of blockshain techndogy s truly limitleas, as it can be applied
tostreamline any form of business communication needs at global scale.

TAKE AWAYS:

1. Blockchain technology waill transform the way businessas transmit information, such as
shipping and receiving, eliminating the costly impaat of delays and inocouracies.

2. Leveraging blockechain technaology to secure entire infrastroctures would alleviate the
rnek of hacks on corporations, finanaal institutions and govemmenta

3. lmplementing blockchain technalogy in vour business will strengthen the secunty
comvenience and trust needed towin over consumers,

SOURCES:

= http: /i av -rccann. cory’anyind = bl
= https:ff blackgeaks comyguidasiwhat-is-blackchain-tachnal gy’ BHps:fflifeha ckear comfv hat-is-

blockdhain- 1222004 425
= hitp s v fork as, corysites ianaltrna g 2001 87 0207 4w hat- scacthy-is-block dhain-and - shoul d-you-ad opt-
its-techn ol ogy f # 2d M dack b2

hthef f coracconn, ool e fin dles b bl
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4. CHATBOTS OF TODAY AND THE FUTURE

Gone are the days of yelling at your phone for an agent.

Chatbots are computer programs that carry out conversations with people using
lightweight messaging app user interface, language-based rules, or artificial intelligence.
Today, the global chatbot market is valued at over $190 million and is poised for
significant growth in the coming years as 85% of consumer engagement with companies
and brands will happen via chatbot by 2020 (Gartner Research).

Companies are creating bots for Slack, Amazon Echo, Facebook Messenger, Kik, and SMS
to talk directly to users and complete tasks such as recommending outfits (H&M), giving
beauty tips (Sephora), direct ordering ([Dominos and 1-800-Flowers bots) and a multitude
of other tasks. Chatbhots are still evelving and are designed to learn, adapt and improve
their behavior. Al technology is a huge part of what makes chatbots more or

less predictive, interactive, etc. As this technology grows, so will the interaction

through chatbots.

VYoice technology and chatbots can go hand in hand and many brands are using the two
technologies to inform and improve one another. They're moving toward building their
own crypto-token in order to build virtual economies inside messaging platforms and are
betting big on the blockchain technolegy to incentivize their networks to engage more,
provide advice and ask questions. When chatbots are used to gather customer insight
they can improve all aspects of your marketing efforts.

TAKE AWAYS:

1. Whether you're searching, ordering or listening, Chathots are delighting consumers
with improved customer support.

2. Chatbots provide instantaneous satisfaction for consumers who are in search
of answers.

3. Chatbot technology will simplify your everyday tasks including banking processes,

bocking travel, learning new softwares or policies in your company and interacting with
customer care.

SOURCES:

= hitps://www.lorbes.com/sites/forbescommunicationscouncil /2018/02/1 3/the-value-of-chatbots-far-todays-
consumers/#/51c003d2216

= hitps://www.lorbes.coam/sites/andrewamaeld/2018/02/1 2/how- chatbots-feed-inte-millennials-need-for
instant-gratification/# 31 abf044d388

= hitps://chatbotsmagazine.cam/4-chatbots-trends-for-2018-4c5160ed01 39 hitps://wwav.inc.com/larry-
kim/10-examples-of-how-brands-are-using-chatbots-to-de.himl|
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5. FINTECH - MOBILE PAYMENTS MADE SIMPLE

Mearly tero-thirds of Amencans can't poss a basic finandal literagy test [Mational
Capability Stody, FIMRA Foundation] . Finanaial technology - or fimtedh - are finandal
service teshnologies helping people effedctivaly manage their financial lives as they
lika, when they like, and where thay like. The integration of finanee and tedhnology is
helping to mest this nesd by conducting transadions via mobile technology plaforms
and applications, deivering a wser-friendly imtuitive experence Adoption is increasing
a5 athird of consumers wordwide are using teo or more fintedh servioces, with 4% of
qust omers saving they are aware of fimtech, [EY's Firtesh Adoption Index, 2077,

In Zhina, mobile poyment volumes are expeded to reach $45 billion by 2027, There's
a running joke that strest beggars would rather accept mobkile dondgtions than woan,
Worldwide, B27.4 billion was poured irfo fimtech startups in 2077, up 18% from 2014
[Accerture]. Hot start-ups like Credit Karma and banks like the Royval Bank of Canada
have been imvabred inthe process of creating these new teshnologies that are dhanging
the fimancial landscape by the minute,

TAKEAWAYS:

1. The fimtedch market is s for further disruption and the rewards for those who balance
the mixture of innovation and practi cality will succesd.

2. Arficial imtdligenee, data rationalization, the digital drive and distributed ledger
technology will cortinue to dominate Fintesh in the vear aheod.

3. Utimately, finance automation will become away of empossering and managing
consumers fimandal lives, and we'll have to place trust in mobile payments,
robo-advisors, cryptocurrencias, and peer-to-peer esxchange as we democratiz e currency
and go cashless.

SOURCES:

= hHps: e cnbe ooy '20 15010 02 Fintec h- = 2y th ingy cuva-abky ap ssranted-to-know-about-financial-
te=chnolo g htrd

= hHps:foeeeine. o oy jarnes-pain & fice-fintach -trands-toawatch-in-2 015 bbrd

= hHps: e e coor gefen fin du sti espFinan cial- sereices/publicati on 5 an ci al-serdi ces-tach no logy -20 20 -
and-b=y on d-=rnbracin g disrupticn. hird

b Hp 4 av-m coomn. com) enin d e b ol
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CONCLUSION
THE POWER OF AUTONOMY

All of this is an instantaneous transfer of information — with the purpose
to improve convenience and ultimately streamline consumer’s lives.
Technological innovation and adoption is fueled by helping people
accomplish things more quickly, affordably, and with less expertise and
effort than previously required.

hitp: /f ow-mccann.com/en/index. him/!




