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EGET AUCTOR ERAT
CONSEQUAT QUIS

I Loremipsum dolor sitamet, consecteturadipiscing elit. Praesent odio elit,imperdiet et ligula vitae,
temporvehiculaaugue. Morbia pellentesque ex. Pellentesque id accumsan orci, non euismod

augue.

I Morbia pellentesque ex. Pellentesqueid accumsan orci, non euismod augue. Lorem ipsumdolor sit
amet, consecteturadipiscingelit. Praesent odio elit, imperdiet etligula vitae, tempor vehicula

augue.
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IN TEMPOR, ENIM NEC
ORNARE SUSCIPIT, POSUERE
ACCUMSAN ARCU FELIS ELIT.

I Nullam scelerisque erat eu dignissimmollis. I Vestibulumante ipsum primis in faucibus orci
Donec ligula arcu, malesuada bibendum tortor luctus et ultrices posuere cubilia Curae; Sed
non,iaculis vehicula augue. Phasellus nec felis mattis dui vel viverra bibendum.
vel elitvestibulumauctor. I Nullam scelerisque erat eu dignissim mollis.

I Vestibulumante ipsum primis in faucibus orci Donec ligula arcu, malesuada bibendum tortor
luctus et ultrices posuere cubilia Curae; Sed non,iaculisvehiculaaugue. Phasellus nec felis

mattis dui velviverra bibendum. vel elit vestibulum auctor.
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I LOREM IPSUM DOLOR SIT AMET

I Nunc hendrerit libero vitae ipsum luctus porttitor
I Fusce ullamcorper erat vel dui rutrum

I Ut fermentum quam tristique

I Nunc hendrerit libero vitae ipsum luctus porttitor
I Fusce ullamcorper erat vel dui rutrum

I Ut fermentum quam tristique

I Nunc hendrerit libero vitae ipsum luctus porttitor
I Fusce ullamcorper erat vel dui rutrum

I Ut fermentum quam tristique
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| LOREM IPSUM DOLOR SIT AMET

I Nunc hendrerit libero vitae ipsum luctus porttitor
I Fusce ullamcorper erat vel dui rutrum
I Ut fermentum quam tristique
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EGET AUCTOR ERAT
CONSEQUAT QUIS

I Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Praesent odio elit, imperdiet et ligula vitae, tempor
vehicula augue. Morbi a pellentesque ex. Pellentesque
id accumsan orci, non euismod augue.

I Morbi a pellentesque ex. Pellentesque id accumsan
orci, non euismod augue. Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Praesent odio elit,
imperdiet et ligula vitae, tempor vehicula augue.

Q@ E



IN TEMPOR, ENIM
ORNARE SUSCIPIT,
ARCU FELIS ELIT.

Loremipsum dolor sitamet, consecteturadipiscingelit. Praesent odio elit,
imperdietetligulavitae, temporvehiculaaugue. Morbia pellentesque ex.

Nunc hendreritliberovitae ipsum luctus porttitor. Fusce ullamcorper erat vel
duirutrum, ut fermentum quam tristique. Ut ut massa at est sollicitudinauctor
egetinlorem. Phasellus malesuada tellus et hendreritaliquam.



I LOREM IPSUM DOLOR SIT AMET

Enim Nec Ornare Suscipit

I Nunc hendrerit libero vitae ipsum luctus porttitor
I Fusce ullamcorper erat vel dui rutrum

I Ut fermentum quam tristique

I Nunc hendrerit libero vitae ipsum luctus porttitor
I Fusce ullamcorper erat vel dui rutrum
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I LOREM IPSUM DOLOR SIT AMET

I Nunc hendrerit libero vitae ipsum
luctus porttitor. Fusce ullamcorper
erat vel dui rutrum, ut fermentum
quam tristique

I Nunc hendrerit libero vitae ipsum
luctus porttitor. Fusce ullamcorper
erat vel dui rutrum, ut fermentum
quam tristique
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I Nunc hendrerit libero vitae ipsum
luctus porttitor

I Fusce ullamcorper erat vel dui rutrum
I Ut fermentum quam tristique



LOREM
IPSUM
DOLOR SIT
AMET.

I Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Praesent
odio elit, imperdiet et ligula vitae,
tempor vehicula augue. Morbi a
pellentesque ex. Pellentesque id
accumsan orci, non euismod augue.
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SED FINIBUS

Loremipsum dolor sit amet,
consectetur adipiscing elit.
Praesent odio elit,
imperdiet etligula vitae,
tempor vehicula augue.
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ERAT MAGNA

Loremipsum dolor sit amet,
consectetur adipiscing elit.
Praesent odio elit,
imperdietetligulavitae,
tempor vehicula augue.

VELIT EGET

Loremipsum dolor sit amet,
consectetur adipiscing elit.
Praesent odio elit,
imperdiet etligulavitae,
tempor vehicula augue.
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SED FINIBUS

Erat magna ipsum dolor sit
amet, consectetur adipiscing
elit. Praesent odio elit,
imperdietetligulavitae

LOREM

Loremipsum dolor sit amet,
consectetur adipiscing elit.
Praesent odio elit,imperdiet
et ligulavitae, tempor
vehicula augue.
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CONSEQUAT QUIS

Velit egetipsum dolor sit
amet, consectetur adipiscing
elit. Praesent odio elit,
imperdietetligulavitae,
tempor vehicula augue.

OG

LOREM IPSUM

Loremipsum dolor sit amet,
consectetur adipiscing elit.
Praesent odio elit,imperdiet
et ligulavitae, tempor
vehicula augue.
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LOREM

IPSUM
DOLOR SIT [
AMET. —

I Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Praesent odio elit, imperdiet
et ligula vitae, tempor vehicula augue.
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SED FINIBUSVELITINTERDUM MAGNA.

NOT ALL THOSE —
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Loremipsumdolor sitamet, consectetur adipiscing elit.Praesent odio elit, imperdiet et
ligula vitae, tempor vehicula augue.Morbi a pellentesque ex. Pellentesque id accumsan
orci, noneuismod augue.




IN TEMPOR, ENIM NEC
ORNARE SUSCIPIT, POSUERE
ACCUMSAN ARCU FELIS ELIT
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| LOREM IPSUM DOLOR SIT AMET

50%
40%

30%

20%
0%

A Brand for Me Fun to Drive Brand You Can Trust Proud to Own Stirs Your Emotions
m Nissan mChevrolet m Ford Honda = Toyota
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Source: Sigma Social Milieu, 2015
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84% of Middle Americans
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D 0 L 0 R S I I Americans are optimistic:
g = | [ "l E r:-,_-ﬂl 75% of Middle Americans

" '@, saybuying ahomeis

A M E T ; | stilapriorit

‘ Prioritizing education:
‘ 71 % of Americans see
higher education as
“asocial good or both
asocialgoodanda
private benefit"
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ARTHIE & ROBERTO

ANNA & PRAVEEN

MARCO & MARIA

HANI

JANET & SAMANTHA
&

LARRY & LYDIA

LAUREN

DARRIN &ANU

PAUL & VANTHANA

SHELIA&THED

BRINN

SAM

ANDY & BRIAN

TODD & MARTHA

MAURICIO & BELAM

EMILY & LAUREN

BEN & MARK

PAUL & MAHALA




I LOREM IPSUM DOLOR SIT AMET

I Traditional Middle America

I Nunc hendrerit libero vitae ipsum
luctus porttitor. Fusce ullamcorper
erat vel dui rutrum, ut fermentum
quam tristique

I Nunc hendrerit libero vitae ipsum
luctus porttitor. Fusce ullamcorper
erat vel dui rutrum, ut fermentum
quam tristique
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I New Middle America

I Nunc hendrerit libero vitae ipsum
luctus porttitor

I Fusce ullamcorper erat vel dui rutrum
I Ut fermentum quam tristique



Traditional Middle America New Middle America
Old Paradigms New Expectations

Americans feel more strapped for
money than time, consider 11% of
Middle Americans stated they
would be interested in trading in
some of their paycheck for more
free time.

TIME

83% of Middle Americans say that
they are happy with their family
relationship and that that their
overall satisfactioninlifeis
because of these personal factors.

FAMILY

80% of consumers are more likely
to make a purchase when brands
offer personalized experiences.

ME

Source: Epsilon, NYTimes
GM CONFIDENTIAL



LOREM IPSUM DOLOR SIT AMET

I Enim Nec Ornare Suscipit

I Nunc hendrerit libero vitae ipsum luctus porttitor
I Fusce ullamcorper erat vel dui rutrum
I Ut fermentum quam tristique

GM CONFIDENTIAL

Nunc hendrerit libero vitae ipsum
luctus porttitor. Fusce
ullamcorper erat vel dui rutrum, ut
fermentum quam tristique. Nunc
hendrerit libero vitae ipsum luctus
porttitor. Fusce ullamcorper erat
vel dui rutrum, ut fermentum
quam tristique. Nunc hendrerit
libero vitae ipsum luctus porttitor.
Fusce ullamcorpererat vel dui
rutrum, ut fermentum quam
tristique.



I LOREM IPSUM DOLOR SIT AMET

TIME AS VALUE

/2

ROCKET
s MORTGAGE
/" byQuickenlLoans

Jemonade

€Pay | venmo | IPPayPal

RELATIONSHIPS AS VALUE

(@ore.com'

UNIQUE ME AS VALUE

amazon.com

NETFLIX

‘I@L




IAN EXPANDING CONCEPT OF VALUE

Spending Money in Ways
that Add Additional Value

Value for Money



IAN EXPANDING CONCEPT OF VALUE

Spending Money in Ways
that Add Additional Value

Quality/Cost
Time as Value

Value for Money

I Quality/Cost

r
|
I RelationshipsasValue
I

Unique Me as Value
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Spending Money in Ways
that Add Additional Value

Value for Money
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I CHEVROLET VALUE

n LOREM IPSUM DOLOR

Nunc hendreritlibero vitae ipsum
luctus porttitor. Fusce ullamcorper
erat vel dui rutrum, ut fermentum
gquam tristique

Simplicity
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Nunc hendreritlibero vitae ipsum
luctus porttitor. Fusce ullamcorper
erat vel dui rutrum, ut fermentum
quam tristique

Personalization
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Nunc hendreritlibero vitae ipsum
luctus porttitor. Fusce ullamcorper
erat vel dui rutrum, ut fermentum
quam tristique

Traditional Middle America
New Middle America

I Nunc hendreritliberovitae ipsum
luctus porttitor

I Fusce ullamcorper eratvel dui
rutrum

I Ut fermentum quam tristique
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I Nunc hendreritliberovitaeipsum
luctus porttitor

I Fusce ullamcorper eratvel dui
rutrum

I Ut fermentum quam tristique

I Nunc hendreritliberovitae ipsum
luctus porttitor

I Fusce ullamcorper eratvel dui
rutrum

I Ut fermentum quam tristique



LOREM IPSUM
DOLOR SIT AMET

PICKUP & DELIVERY

HYUNDAI is trying to create TESLAisrevolutionizing the FORD becomes a mdNili@yN is saving clients
“the Amazon experience” for way cars are serviced solutions provider withe and effort with
car buyers FordPass pick and delivery
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