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THE TRUTHS

/ Human truth
— There are no boundaries to a child’s imagination. The possibilities are endless.

/ Proof point

— In 2010, 10-year-old Alissa Chavez from New Mexico had an idea to help protect children from
the danger of being locked in a hot car. She invented the "Hot Seat,” a car alarm for car seats
that will set off three alarms.

/ Truth well told
— Children are capable of developing amazing ideas that can change the world.




THE IDEA

| As the world becomes more and more technologically advanced, we will need a new
generation to provide new ideas and thinking. We’ll find a team of kids from around
the world to imagine what the car of tomorrow will look like. Through an interactive
and participatory program, we’ll have kids work with engineers and designers to build
a concept car to show how Chevrolet embraces the future.
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AOW IT WORKS

Chevrolet will begin the program by askingkids to tell us whatthey think the car of the future will ook like. How
will it work? What features will it have? What will power it? We will reach out to kids around the world and
connectthem with Chevroletengineers.

We'll select the most interesting stories from kids and invite them to be a part of a team with our engineersto
design a newvehicle. A microsite will introduce each team member to the world, telling their story and how
theysee the car of tomorrow.

We will create a set of documentary contentto highlight the design process. This,alongwith interviews with
kids and engineers, will live on a dedicated website. As the campaign rolls on, we’ll use social media to create a
discussion aboutthe best ideas, and give other kids a chance to share their ideas.

Our team will take this vehicle outto the Geneva, Los Angeles, and Detroit auto shows to show offwhat the
future of vehicles might look like. Once this tour is complete, the vehicle will be donated to a science museum,
andwe’ll host a party for the dedication.
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THE TRUTHS

/ Human truth
— Everyone knows someone who has been affected by cancer.

/ Proof point
— Each year globally,about 14 million people learn they have cancer.

/ Truth well told
— It’simportant to remember those we lost and inspire those still fighting it.
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THE IDEA

/ Roads aren’t living and breathing organisms, but each one has a name and a distinct
personality. At the same time, there are millions of courageous people worldwide who
are battling cancer with inspiring stories to tell. What if we were to find a way to honor
and respect those individuals by naming stretches of road after them?
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AOW IT WORKS

Families and friends of people who are fighting cancer will be given the chance to name a stretch of road to
honorthat person.

Partneringwith Google Maps will allow people to pick specific stretches of road that have meaning to them.
Friends and family will then share through social media that they have dedicated a section of road to a

loved one.
Therewill be a digital elementmapping the locations on Google Maps of the dedications. We will work with

Google to create a toggle function when usingthe maps app to display the dedicated names as people
travel along their route if so desired.

Ten submissions will be selected around the globe and we’ll create 00H billboards along the dedicated
roads. We’'ll createvideo contentaroundthese “randomly” selected stories to host on the microsite and

share outvia ownedsocial.
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CHEVROLET THEMED TEMPLATE
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CHEVROLET [NAMEPLATE] MARKETING PLAN cnmm

/. Tactics

Executive Summary
2. Vlision & Positioning

3. Financial Implications

. Year 2 and 3 Considerations

State of the Business

Marketing Challenge

10. Risks and Contingencies

Goals/Objectives

11. Key Milestones

Strategic Initiatives
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EXECUTIVE SUMMARY

“TELL THE ELEVATOR VERSION OF THE PLAN”

/ Summary should be short and focused; ideally one page, never more than 2 pages

/ Key elements:
— Business goal and brandgoal
— Marketingchallenge
— Strategicinitiativesandrationale
— Risks and contingencies
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STATE OF THE BUSINESS

! Provide an update on how the business is doing to set the stage for the plan to follow
— Howis the business performing?

— What arethe key drivers of recent results? Why have we experiencedthese results?
/' Current trends and outlook
/ Essential insights from situation analysis
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STATE OF THE BUSINESS

/ Provide an update on how the business is
doing to set the stage for the plan to follow

— Howis the business performing?

— What arethe keydrivers of recent results? Why

have we experiencedthese results?
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/ Current trends and outlook
/ Essential insights from situation analysis
/ Should be one or two pages
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Subtitle here
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PERFORMANCE

REGIONS

/ Asia

/ MEO

/ South America
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REGIONS
/ United States
/ Europe
/ Mexico

CHEVROLET



GMONFIDENTIAL
FfOMEINEMTIA

CHEVROLET



CHEVROLET

>> 2017 FNR HYBRID
TEMPLATE SAMPLE
SLIDES

JJJJJJJJ




MARKETS

KEY MARKETS FOR VEHICLE SEGMENT

KN T,

KEY MARKETS FOR VEHICLE SEGMENT

Market 1 Market 1

Market 2 XXXX % Market 2 XXXX % % %
Market 3 XXXX % Market 3 XXXX % % %
Market 4 XXXX % Market 4 XXXX % % %
Market 5 XXXX % Market 5 XXXX % % %
Market 6 XXXX % Market 6 XXXX % % %
Market 7 XXXX % Market 7 XXXX % % %
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OUR ASSIGNMENT

/ Establish objective
/ Explain assignment

Market1 | Market 2 ' Market3 |  Market4 | Market5 |  Market6 |  Market7

(Place country images here if applicable) o
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TARGET AUDIENCE

Gender

Gender

Gender

Gender

Gencer

Gender

Gencer

Larem ipsum dalarsit amet, cansectetur adipiscing elit. Fusce luctus metus mauris, eu placerat nikh
cursus non. Phasellus sit amet finibus tellus. Quisque tristique eros magna. ac fringilla felis
sollicitudin eu. Aliquam vitae lohortis lacus,

Lorem ipsum dolorsitamet, consectetur adipiscing elit. Fusce luctus metus mauris, ev placerat nibh
cursus non. Phasellus sit amet finibus tellus. Quisque tristique erosmagna, ac fringilla felis
sollicitudin eu. Aliquam vitae lohortis lacus

Lorem ipsum dalarsit amet, cansectetur adipiscing elit. Fusce luctus metus mauris, eu placerat nikih
cursus non. Phasellus sit amet finibus tellus. Quisque tristique eros magna. ac fringilla felis
sollicitudin eu. Aliquam vitae lohortis lacus

Lorem ipsum dolorsitamet, consectetur adipiscing elit. Fusce luctus metus mauris, ev placerat nibh
cursus non. Phasellus sit amet finibus tellus. Quisque tristique erosmagna, ac fringilla felis
sollicitudin eu. Aliquam vitae lohortis lacus

Lorem ipsum dalarsit amet, cansectetur adipiscing elit. Fusce luctus metus mauris, eu placerat nikh
cursus non. Phasellus sit amet finibustellus. Quisque tristique erosmagna, ac fringilla felis
sallicitudin eu. Aliquam vitae lobartis lacus

Lorem ipsum dolorsit amet, consectetur adipiscing elit. Fusce luctus metus mauris, eu placerat nibh
cursus non. Phasellus sit amet finibustellus. Quisque tristique eros magna, ac fringilla felis
sollicitudin eu. Aliquam vitae lobortis lacus

Lorem ipsum dalarsit amet, cansectetur adipiscing elit. Fusce luctus metus mauris, eu placerat nikh
cursus non. Phasellus sit amet finibustellus. Quisque tristique erosmagna, ac fringilla felis
sallicitudin eu. Aliquam vitae lobartis lacus

Mauris bibendum diam ut felis luctus, ac blanditsem mattis Curabitur vulputate gravida sapien,

porttitor nunc ornare sed. Donec sitamet pretium tellus. Pellentesque tincidunt, magna non
maximus hikendum, turpis sem suscipit augue, sed pretivm sapien erat facilisis magna. Dones
ultrices libera euaugue arnare, eqet enismad elit dignissim. Phasellus sitamet convallis felis.

Mauris bibendum diam ut felis luctus, ac blanditsem mattis. Curabitur volputate gravida sapien,

perttitor nunc ernare sed. Donec sit amet pretium tellus. Pellentesque tincidunt, magna non
maximus hibendum, turpis sem suscipit augue, sed pretium sapien erat facilisis magna. Danec
ultrices libero euaugue orare, eqet enismad elit dignissim. Phasellus sitamet convallisfelis,

Mauris bibendum diam ut felis luctus, ac blanditsem mattis. Curabitur vulputate gravida sapien,

porttitornune ornare sed. Donec sitamet pretium tellus. Pellentesque tincidunt, magna non
maximus hibendum, turpis sem suscipit augue, sed pretivm sapien erat facilisis magna. Donec
ultrices libera euaugue ornare, eqet enismad elit dignissim. Phasellus sitamet convallis felis.

Mauris bibendum diam ut felis luctus, ac blanditsem mattis. Curabitur volputate gravida sapien,

porttitor nunc ernare sed. Donec sit amet pretium tellus. Pellentesque tincidunt, magna non
maximus bibendum, turpis sem suscipit augue, sed pretium sapien erat facilisis magna. Danec
ultrices libero euaugue orare, eqet enismad elit dignissim. Phasellus sitamet convallisfelis,

Mauris bibendum diam ut felis luctus, ac blandit sem mattis. Curabitur vulputate gravida sapien,

porttitor nunc arnare sed. Donec sit amet pretium tellus. Pellentesque tincidunt, magna non
maximus hibendum, turpis sem suscipit augue, sed pretium sapien erat facilisis magna. Donec
ultrices libera euaugue ornare, eqet enismod elit dignissim. Phasellus sit amet convallis felis.

Mauris bibendum diam ut felis luctus, ac blanditsem mattis. Curabitur vulputate gravida sapien,

porttitor nunc ernare sed. Donec sit amet pretium tellus. Pellentesque tincidunt, magna non
maximus bibendum, turpis sem suscipit augue, sed pretivm sapien erat facilisis magna. Danec
ultrices libero ey augue orare, eqet enismad elit dignissim. Phasellus sit amet convallis felis,

Mauris bibendum diam ut felis luctus, ac blandit sem mattis. Curabitur vulputate gravida sapien,

porttitor nunc arnare sed. Donec sit amet pretium tellus. Pellentesque tincidunt, magna non
maximus hibendum, turpis sem suscipit augue, sed pretium sapien erat facilisis magna. Donec
ultrices libera euaugue ornare, eqet enismod elit dignissim. Phasellus sit amet convallis felis.
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Market 1 Age
Market 2 Ace
Market 3 Age
Market 4 Age
Market Ace
Market 6 Age
Market 7 Ace
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TARGET INSIGHT

Target Insight Statement

/ Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce luctus metus mauris, eu placerat
nibh cursus non. Phasellus sit amet finibus tellus. Quisque tristique eros magna, ac fringilla felis
sollicitudin eu. Aliquam vitae lobortis lacus. Mauris bibendum diam ut felis luctus, ac blandit sem
mattis. Curabitur vulputate gravida sapien, id porttitor nunc ornare sed. Donec sit amet pretium
tellus. Pellentesque tincidunt, turpis sem suscipit augue, sed pretium sapien erat facilisis magna.
Donec ultrices libero eu augue ornare, eget euismod elit dignissim.
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Product '
Truth

" Consumer
Truth

/ Lorem ipsumdolor sit amet, consectetur adipiscing elit. Fusce luctus metus mauris, eu placerat nibh cursus non. Phasellus sit amet
finibus tellus. Quisque tristique eros magna, ac fringilla felis sollicitudin eu. Aliquamvitae lobortis lacus. Mauris bibendum diam ut
felis luctus, ac blandit sem mattis. Curabitur vulputate gravida sapien, id porttitor nunc ornare sed. Donec sit amet pretium tellus.
Pellentesque tincidunt, magna non maximus bibendum, turpis sem suscipit augue, sed pretium sapien erat facilisis magna. Donec
ultrices libero eu augue ornare, eget euismod elit dignissim.
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L ARGER MAIN

TITLE THAT
GOES UNDER

SAMPLE1

— Exam
— Exam
— Exam
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SAMPLE 2

— Examp
— Examp
— Examp
— Examp

SAMPLE 4

— Examp
— Examp
— Examp
— Examp
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LARGER MAIN N Body text goes here

— Body text goes here

TITLE THAT — Body text goes here
GOES U NDER /' Body text goes here
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SMALLER MAIN TITLE

LARGER MAIN
TITLE

“Sectatis es min et es illendi oribus reicit,
ommolupta del es re conserfera sunt que simpori
taturerum quo tet ut odignis earum landae
maximpo rendiam, tem repudam simust ut optatis
enimillores et, venimag naturero il magnis
simusciendi qui conet adipsapis corero ium
experum conseque necestrum litium accus.”
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Nequiae acitia nihitemperum assusa isciis
et velit, quasi conet minullorem.
Consequam fugitec atectat por aut
fugiatium re pro et officat ius, se ex eium,
quis ne nimporumetur aces et, ut rehent
arumquas a vollacerum fugita dolorpos
eague comniae. Itate voluptur, ut lic
tendignimus atur, suntet, sa solorem
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HEADLINE

Headline Headline Headline Headline

EEEEEEE
||||||||||||||||||



CHEVROLET

TYPE OF ASSET:
TITLE

Description here
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OLA:
TITLE

Description here
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DESCRIBE THE CHART OR GRAPH BELOW

COLUMN 1 COLUMNZ2 COLUMN3 COLUMN 4 COLUMN 3 COLUMNG6 COLUMN7 COLUMN 8 COLUMNS
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CHART OR GRAPH BELOW

COLUMNT COLUMNZ COLUMN3 COLUMN4 COLUMNS COLUMN?S COLUMNS COLUMNS COLUMNS
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A RANDOM
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A RANDOM
SENTENCE THE
DESCRIBES THE
CHART OR GRAPH
TO THE RIGHT



Headline

CORE
CREATIVE
IDEA

SUMMARY

Consumer
Truth

What is human truthbeyond
the demographictarget?

CORE
CREATIVE
IDEA

Brand
Truth

atis the product truth beyond What is the role of the
2 ature that will deliver real brand intothis scenario
enefitto the target?
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USE WITH COPY
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MAGNIFIED!




Desktop Application

Liquerice chupa chups applicake
apple pie cupcake brownie bear claw
cottoncandy. Bear claw croissant.
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SAMPLE GRAPH

69%

Desktop Application

Liquorice chupa chups applicake
apple pie cupcake brownie bear claw
cottoncandy.Bear claw croissant.

40%

Desktop Application

Liquerice chupa chups applicake
apple pie cupcake brownie bear claw
cottoncandy. Bear claw croissant.

CHEVROLET

69%

Desktop Application

Liquorice chupachups applicake
apple pie cupcake brownie bear claw
cottoncandy. Bear claw croissant.



()

[t

—_—

=

SAMPLE

ChartTitle

2010 20M 2012 2013 2014 2015

B Series Series?  mSeries3  mSeriesd

CHART
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SAMPLE GRAPH

ChartTitle

2010 20m 2012 2013 2014 2015

o105 Series? essmSerjies] e Serjesd
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SAMPLE USE OF ICONS/GRAPHIC SLIDE mevnngLEr

(FOR EXAMPLE)
$ Bought Owned Earned

DIGITAL (1] 9

Lt @ 20h @ HERHRRS! @ (internet, mobile, social) SOCIAL

: _ | Lorem ipsum dolor sit /' Lorem ipsum dolor sit

. i . Magazine ﬁ Hadio /- Lorem ipsum dolor sit /' Lorem ipsum dolor sit
/ Lorem ipsum dolor sit /' Lorem ipsum dolor sit

. Mobile TV /' Lorem ipsum dolor sit /' Lorem ipsum dolor sit

Cinema

®
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SAMPLE GRAPHIC SLIDE

SHOPPING

e

Aliguam vitae lobortis lacus. Mauris bibendum diam ut
felis luctus,ac blandit sem mattis.

Aliguam vitae lobortis lacus. Mauris bibendum diam ut
felis luctus,ac blandit sem mattis.

INDIVIDUAL

NEWEPAPER

= Lorem ipsurmdiolor sit
= Lorem ipsurmdolor sit
= Lorem ipsurmdolor sit
= Lorem ipsurmdolor sit

LR

—

™
_ == Lorem ipsumdolor sit
- = Lorem ipsum dolor sit
= Lorem ipsum dolor sit
= Lorem ipsum dolor sit

TEST DRIVES

ﬁ DEALERSHIP

— Aliguamvitae lobortis lacus. Mauris hibendum
diam ut felis luctus, ac blandit sem mattis,

- Aliguamvitae lobortis lacus. Mauris bibendum
diarm ut fielis luctus, ac blandit sem mattis,

= Aliguarn vitae lobortis lacus. Mauris bikencum
dliam ut felis luctus, ac blandit sem mattis,

- Aliguamvitae lobortis lacus, Mauris bikendum
diam ut felis luctus, ac blandit sem mattis,

ENTERTAINMENT

MOEILE

= Lorem ipsumdolor it

MAGAZINE -1 E e eI

- Lorem ipsumdolorsit i LN ks

- Lorem ipsuimdolorsit RADID Lorem ipsumdolor sit
= ~Lorem ipsumdalorsit = Lorem ipsumdolorsit
~ - Lorem ipsumdolor sit = Lorem ipsumdolorsit
— Lorem ipsumdolorsit
— Lorem ipsumdolorsit

INTERHET

= Lorem-Eumchlor sit
. = Torem ipsumcolor si

= Lorem ipsumchlor sit

= Lorem ipsumchlor sit

0K

Lorem ipsumdolorsit
Lorem ipsumdolorsit
Lorem ipsumdolorsit
Lorem ipsumdolorsit

VI00S

CINEMA

= Lorem ipsumdolorsit
= Lorem ipsumchlor sit
= Lorem ipsumchlor sit
— Lorermn ipsumdolar it
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NEXT STEPS ==

/ Nextstep1
/ Next step 2
/ Nextstep 3
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THANK YOU
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